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NIFDA’s vision is a strong and united membership, 

 working together towards a sustainable and growing 

 internationally competitive food and drink industry 

 in Northern Ireland. 

 

 

NIFDA Mission 

 
•To be a source of information that is valued by members  

 

•To be the ‘Voice’ of our members that it is respected 

 and listened to by government and other key stakeholders. 

  

•To collectively develop with our members pan-industry strategies 

 that support our members’ endeavours. 

 

•To facilitate members business network development, 

 including member to member support and development networks. 

 





• £300k spent on Livestock Chain Management project 

• £55k invested in NIFCC at start 

• Ten years on NIFCC board. 

• NIFDA was the primary driver behind NIFCC 

• Savings to the agri-food community circa £3m to date 





Stephane Durand, Moy Park 

Michael Bell, NIFDA 

Eamonn Donnelly, Dale Farm 

Jonathan Birnie, Dunbia 

Richard Horton, Carritech 

Chris Elliott, Queen’s University 

Peter Mitchell, University of Ulster 

Joel Ferguson, AFBI 
 

Andrew Baxter, Agri-Food QUEST 









Agri-research  

(Ireland) Ltd 

Dungannon  

Proteins 



Goulding NI  



http://www.robinson-services.com/index.php


W & R Barnett Ltd  

http://www.heaveytechnology.com/


Are we really world class? 

UK Chilled Foods Manufacturing Company of the Year 2011 

Mash Direct. 

McCartney's of Moira 

Robert Ditty : UK Baker of the Year 2011 

Dale Farm : 7 Gold star awards  

Punjana: 9 Gold Medals    

http://www.mccartneysofmoira.com/corned-beef/


Communications  

17th February 2011  Feeding Talent Conference 





NIFDA  2012 bursary winner: Natasha Rooney 

http://www.cafre.ac.uk/index.htm


•1999, 256 pages 

•2000,   88 pages 

•2004,   62 pages 

•2005, 126 pages 

•2006,   60 pages 

•2007,   94 pages 

•2008, 192 pages 

•2010,   43 pages 

 

Total    921 pages 
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http://www.bbc.co.uk/news/world-15391515 

Population 

Growth 



Experts have predicted 

that the British 

population – which is 

currently around 

62million – will 

increase to 70million 

by 2029. 

 

http://www.dailymail.co.uk/news/article-1379376/Population-growth-stop-says-Sir-David-Attenborough.html 



Projected shares of global middle-income class consumption, 2000 to 2050  

http://www.eea.europa.eu/data-and-maps/figures/projected-shares-of-global-middle 



http://www.guardian.co.uk/environment/2011/feb/16/climate-change-risk-uk-floods 

“The most frequent and significant factor causing 

volatility is unpredictable 

weather conditions”.  

FAO/OECD Agricultural Outlook, 2011-2020 

“By 2025, two-thirds of the world population 

could be living under water stress conditions”. 

                                                                                      UN 



1.1m tonnes feed wheat 

 “Our aim is to use UK-sourced wheat grown within a 100 mile radius of the plant.” 

http://www.vivergofuels.com/ 

http://www.vivergofuels.com/
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http://www.fao.org/worldfoodsituation/wfs-home/foodpricesindex/en/ 

Global food commodity prices more than 35% higher than 2005-2010 average 
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England 20% Growth by 2020 

“ With the right entrepreneurial approach on the part of business and a genuine 

partnership between Government and industry, we believe that food and drink 

manufacturing can achieve 20% growth by 2020. A number of initiatives are 

already in place. Over the next few months we will build on this to maximise our 

sector’s ability to grow, and minimise the barriers that stand in our way. This is 

our 20/20 vision.” 

Jim Moseley, FDF President 

Managing Director, General Mills UK Ltd 



Ireland 40% Growth by 2020 

•Increasing the value of primary output in 

the agriculture, fisheries and forestry sector 

by €1.5 billion. This represents a 33% 

increase compared to the 2007-2009 

average. 

 

• Increasing the value added in the agri-

food, fisheries and wood products sector by 

€3 billion. This represents a 40% increase 

compared to 2008. 

 

• Achieving an export target of €12 billion 

for the sector. This represents a 42% increase 

compared to the 2007-2009 average 



    Growing the success of Irish food & horticulture 

  

Meat & Livestock 
€2,795m 

Dairy 
€2,665m 

Prepared Foods 
€1,540m 

Beverages €1,220m 

Seafood €420m 

Hort. & Cereals.  
€210m 

Exports up 12% in 2011....to €8.85bn 

+11% 

+17% 

+12% 

+6% 

+13% 
+9% 



Scotland 60% Growth by 2017 

Our vision is to make Scotland internationally known as 'A Land of 

Food and Drink' and grow our industry from £10 billion to £12.5 

billion by 2017. It's an ambitious goal but one that can be achieved 

if the industry works together, pools resources and knowledge and 

uses the Scotland Food & Drink brand to the best possible 

advantage. 
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Growth of the 'big four' supermarkets 

 

http://www.bbc.co.uk/news/uk-12007835 



Agri-Food 

Strategy 

Board (AFSB) 
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What do we want from the banking sector? 

 

•Access to investment capital 

•Reasonable access criteria 

•Reasonable quantity availability 

•Reasonable costs 

•Value Agri-Food – banks should be applauded for correctly valuing Agri-food. 

(Government is catching up) 

•Extend time frames. Return to long term planning. 

•Maintain and develop further close working relationship and understanding. 



Thank you  

Northern Ireland Assembly Business Trust 

Michael Bell CSci 

mbell@nifda.co.uk 

W: 028 9024 1010 

M: 079 6800 3281 
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